
This example 
illustrates our typical  

in-depth report   
provided by results  

ƭű˃ǨŹř˃ŋƖžřơǨʺǜ˃
campaign with us  
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     FURNITURE AFFAIRS Intl.   SAMPLE  REPORT  



 
 

For The Event 2022,  
we have distributed 

EDM / newsletter  
followed by the  

Online Ads campaign  
 

 
* Statistics and images from various 

campaigns have been used  
to compile this Sample Report  

WHAT HAVE WE USED?  



 
 
 
 
 

9 872  
emails delivered  

 
27,66%  
opened 

 
216  

clicks made  

EDM DISTRIBUTION  



EDM to Contact 
Database   

Database 
Size 

(delivered 
emails)  

Newsletter  
Opens 
(total)  

Newsletter  
Opens 

(unique users) 

Open 
Rate 

(unique 
users) 

Clicks 
Total  

Click 
to 

Open 
Rate 

Total  
Cost 

Average  
Cost  

of View 
(unique 
users) 

Average 
Click 
Cost 

Distributed  
Sep 15th  

9 872 

2 074 1 678 

27,66% 216 7,91% 
1 395 
USD 

0,51  
USD 

6,46 
USD Re-sent  

to non-openers 
Sep 21st  

1 642 1 053 

Clicked Links 

REGISTER AS BUYER 
clicked link url 1           clicked link url 2 
clicked link url 3           clicked link url 4 

78 

LOCALIZED LANDING PAGE 
clicked link url 5          clicked link url 6 
clicked link url 7           clicked link url 8 

131 

REGISTER AS EXHIBITOR 
clicked link url 9 

4 

JOIN MAILING LIST 
clicked mailing list link url  

1 

SHARE ON TWITTER 
clicked Twitter link url  

1 

INSTAGRAM 
clicked Instagram link url  

1 

EDM DISTRIBUTION  



 
 
 

EDM clicked audience Insights  
1 Considerable  part  of  trade  
companies  showing  interest  to The 
Event 2022 are handling  both  
domestic  and  foreign  products  within 
their  retail  /  wholesale  business, which 
means that  imported  (Asian)  furniture  
contributes  to  their  portfolio  as soon 
as there's no suitable  offer  from  the 
domestic  manufacturers . 
 
2 Presence of  those trading  only  
domestic  furniture  at the moment,  
indicates  market  need  for  imported  
alternatives  in certain  product  niches  
and willingness of  market  operators  to 
flexibly  reshape  their  portfolios . 
 
3 Some companies  are focusing  their  
offer  on the  interior  accessories  & 
décor , obviously  looking  for  some 
interior  accessories to be sourced  from  
Asia and for  that  particular  group  of  
products  at  a business event . 

 Audience Segment Clicks 
%% 

of total  
clicks 

  Furniture Retailers / Wholesalers    98 

 
45,4% 

Imported furniture only (RU)  24 

Domestic  & Imported furniture mixed 1 (RU) 43 

Domestic  furniture only 2 (RU) 15 

Interior Accessories 3 (RU) 11 

Non-Russian companies      Belarus  3 

Non-Russian companies      Kazakhstan  2 



 
 
 

EDM clicked audience Insights  
1 Significant  share  of  domestic  
furniture  manufacturers  among  the 
actively  responsive  audience  can be 
for  a variety  of  reasons : 
a) general  curiosity  about  what's  

happening  in the furniture  world  
globally ; 

b) domestic  manufacturers  are often  
developing  their  own  retail , thus 
may  be in need  of  some  
additional  products , in those 
niches which can be only  filled  by  
the Asian sources;  

c) manufacturers  may  be scouting  
the situation,  looking  for  a suitable  
exhibition  site  for  future,  when 
they  are going  to start  developing  
export  of  their  own products  from  
home country  to Asia;  

d) some largest  manufacturers  may  
be potentially  interested  in 
placing  their  own  orders  to the 
Asian factories,  for  further  export  
to the neighboring  regions . 

 Audience Segment Clicks 
%% 

of total  
clicks 

  Furniture Manufacturers  1 60 

 
27,8% 

Home furniture oriented (RU)  34 

Office & Contract furniture oriented (RU)  13 

Mixed furniture range (RU)  5 

Non-Russian companies      Belarus  5 

Non-Russian companies      Poland  2 

Non-Russian companies      Romania  1 



 
 
 

EDM clicked audience Insights  

1 Suppliers  of  materials  and  
components  for  the furniture  
production  (either  manufacturers  or 
distributors)  may  be: 
 
a) checking  if a respective  product  

group  is present  at  the  
advertised  show (either  to source 
from  it, or to exhibit  by  themselves 
in future) ;  

b) considering  remote  business 
negotiations  with  Asian factories  
on materials  supply  (such as 
wood -based panels, plywood ). 

 Audience Segment Clicks 
%% 

of total  
clicks 

  Materials & Components Suppliers  1 25 

 
11,6% 

Non-Russian companies      Belarus  2 

  Others  33 

 
15,3% 

Interior Designers / Decorators  20 

Developers  2 

Equipment suppliers  1 

Services for the industry  5 

Science & Educational institutions  3 

Consulting  2 



 
 
 
 
 

86 358 
user devices reached 

 
254 293  

ads impressions made  
 

616 
clicks generated  

ONLINE ADS DISTRIBUTION  



jřǔřʺǜ˃Źƭȉ˃ȉř˃segmented the audience / user devices 
for The Event 2022 online ads 

BIG DATA SEGMENTATION  



Audience Segment 
Segment Size 

(user devices associated with  
email addresses via big data)  

Ads 
Views 

Clicks 
Total  CTR Total 

Budget  

Average  
Cost  

of View 

Average 
Click 
Cost 

"Ads-only audience"  
that  cannot be used for mailings  71 962 

226 161 526 0,23% 

1 550  
USD 

0,0061 
USD 

2,52 
USD 

Previously unsubscribed  
from any mailings  3 483 

First Newsletter received, not opened  6 011 

First Newsletter opened, not clicked  3 125 18 792 39 0,21% 

Landing Page visited,  register button  
not clicked  (+ further retargeting)  180 7 430 28 0,38% 

Interior Designers & Architects, separately  1 597 1 910 23 1,20% 

ONLINE ADS TOTAL 86 358 254 293 616 0,24% 

Clicked Links 

REGISTER AS BUYER  (direct link from the ad) 
 

clicked link url 1 
151 

LOCALIZED LANDING PAGE 
 

clicked link url 2 
465 

ONLINE ADS DISTRIBUTION  



Online Ads clicked audience Insights  

 
 
 

Key Advantages  promoted  to  this  
audience  segment  via  Online  Ads: 
 
The largest  b2b furniture  event  of  
the  region  is now  online . 

 
Real-time,  one-stop,  and  cost -
efficient  experience  of  business 
networking  with  the  broad  selection  
of  Asian furniture  manufacturers  and  
global  market  players,  shaping  their  
offer  in line  with  the  latest  design  
trends . 
 
Quick understanding  of  who  is who  in 
the  ǔřŲžƭơʺǜ furniture  industry . 

 Target Audience  Ads Views Clicks CTR 
%% 

of total  
clicks 

  Furniture Trade:  
  Retailers / Wholesalers  100 222 270 0,27% 43,8% 

Highest CTR Ads 
(see next slides) 

Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Furniture Trade  729 4 0,55% 1,5% 

  Ad Set #2: 
  Furniture Trade  2 393 13 0,54% 4,5% 

  Ad Set #3: 
  Furniture Trade  1 325 6 0,45% 2,2% 

  Ad Set #4: 
  Furniture Trade  6 384 18 0,28% 6,7% 

 Other Ad Sets: 
  Furniture Trade  89 391 229 0,26% 85,1% 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Furniture Trade  729 4 0,55% 4,5% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Furniture Trade: 

Retailers / Wholesalers  
target audience  



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #2: 
  Furniture Trade  2 393 13 0,54% 1,5% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Furniture Trade: 

Retailers / Wholesalers  
target audience  



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #3: 
  Furniture Trade  1 325 6 0,45% 2,2% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Furniture Trade: 

Retailers / Wholesalers  
target audience  



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #4: 
  Furniture Trade  6 384 18 0,28% 6,7% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Furniture Trade: 

Retailers / Wholesalers  
target audience  



Online Ads clicked audience Insights  

 
 
 

 Target Audience  Ads Views Clicks CTR 
%% 

of total  
clicks 

  Furniture  
  Manufacturers  1  91 496 182 0,20% 29,6% 

Highest CTR Ads 
(see next slides) 

Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Furniture Manufacturers  8 829 26 0,30% 14,3% 

  Ad Set #2: 
  Furniture Manufacturers  1 360 4 0,29% 2,2% 

  Ad Set #3: 
  Furniture Manufacturers  12 527 31 0,25% 17,0% 

 Other Ad Sets: 
  Furniture Manufacturers  68 780 121 0,18% 66,5% 

Key Advantage  promoted  to  this  
audience  segment  via  Online  Ads: 
 
The Event  2022 is a right  place  to  
explore  new business opportunities  
(such as placing  outsourcing  orders)  
with  the  Asian furniture  makers . 
 
1 The lowest  CTR here indicates  a 
relatively  low share of  domestic  
furniture  manufacturers  interested  in 
the proposed  business idea /  form  of  
cooperation  with the Asian furniture  
makers  (placement  of  orders  for  the 
domestic  branded  furniture  at  the 
Asian factories  for  further  export  to the 
neighboring  Asian destinations ). 
However, the overall  significant  clicks 
total  of  this audience  segment  testifies 
to potentially  high interest  from  the 
side of  some particular  manufacturers  
(i.e. largest  companies  already  
operating  in the Asian market,  or those 
who consider  export  expansion  to Asia 
for  future) . 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Furniture Manufacturers  8 829 26 0,30% 14,3% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Furniture  

Manufacturers  
target audience 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #2: 
  Furniture Manufacturers  1 360 4 0,29% 2,2% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Furniture  

Manufacturers  
target audience 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #3: 
  Furniture Manufacturers  12 527 31 0,25% 17,0% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Furniture  

Manufacturers  
target audience 



Online Ads clicked audience Insights  

 
 
 

Key Advantages  promoted  to  this  
audience  segment  via  Online  Ads: 
 
The Event  2022 can be used as a 
networking  platform  to  discuss 
business  opportunities  (such as 
materials  & components  supply  from  
the  focused  countries)  with  the  Asian 
furniture  manufacturers . 
 
1 Quite a notable  share of  materials  & 
components  suppliers in the clicks total  
may  also indicate  a potential  interest  
of  export  oriented  supplying  
companies  from  focused  area  to 
exhibit  in Asia. At the moment,  they  
don't  have much venue options  except  
of  Chinese exhibitions, where it's quite 
challenging  for  them  to compete  with 
the local  players ; however, they  are 
obviously  in search of  the new 
exhibition  opportunities  for  future . 

 Target Audience  Ads Views Clicks CTR 
%% 

of total  
clicks 

  Materials  &  
  Components Suppliers  1   34 444 74 0,22% 12,0% 

Highest CTR Ads 
(see next slides) 

Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Suppliers  5 044 16 0,32% 21,6% 

  Ad Set #2: 
  Suppliers  15 102 30 0,20% 40,5% 
  Ad Set #3: 
  Suppliers  10 409 22 0,21% 29,7% 
  Ad Set #4: 
  Suppliers  1 847 3 0,16% 4,1% 

 Other Ad Sets: 
  Suppliers 2 042 3 0,15% 4,1% 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Suppliers  5 044 16 0,32% 21,6% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Materials &  

Components Suppliers 
target audience 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #2 
  Suppliers  15 102 30 0,20% 40,5% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Materials &  

Components Suppliers 
target audience 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #3: 
  Suppliers  10 409 22 0,21% 29,7% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Materials &  

Components Suppliers 
target audience 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #4: 
  Suppliers  1 847 3 0,16% 4,1% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Materials &  

Components Suppliers 
target audience 



Online Ads clicked audience Insights  

 
 
 

Key Advantage  promoted  to  this  
audience  segment  via  Online  Ads: 
 
Sourcing  furniture  from  Asia brings  
good  value  for  money  & authentic  
spirit,  also  helping  to  fill  the  gap  
when  it  comes  to  imported  products  
for  an interior  design  project . 
 
1 According  to the latest  researches, 
domestic  interior  designers & 
decorators  rarely  import  furniture  for  
their  projects  directly  on their  own 
(especially  when it comes to import  
from  the Asian countries) . Instead, they  
tend  to rely  on wholesalers  and agents, 
with their  respective  existing portfolio,  
for  such an import .  
 
As a result, only  a small  portion  of  the 
interior  designers target  group  
indicates  their  interest  to study  Asian 
furniture  companies  offer  in person . 
 

 Target Audience  Ads Views Clicks CTR 
%% 

of total  
clicks 

  Interior Designers,  
  Architects, Decorators 1  1 910 23 1,20% 3,7% 

Highest CTR Ads 
(see next slides) 

Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Interior Designers, 

Architects, Decorators  617 12 1,95% 52,2% 
 Other Ad Sets: 

Interior Designers,  
Architects, Decorators  1 293 11 0,85% 47,8% 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Interior Designers,  
  Architects, Decorators  617 12 1,95% 52,2% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Interior Designers, 

Architects, Decorators  
target audience 



Online Ads clicked audience Insights  

 
 
 

 Target Audience  Ads Views Clicks CTR 
%% 

of total  
clicks 

  Retargeting those who:  
 

a) visited Localized Landing 
Page via EDM / Online Ads,  

but haven't clicked  
the "Register as" button;  

b) opened the EDM  
but didn't click anything  

26 222 67 0,26% 10,9% 

Highest CTR Ads 
(see next slides) 

Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
Retargeted  13 427 43 0,32% 64,2% 

 Other Ad Sets: 
Retargeted  12 795 24 0,19% 35,8% 

We are bringing  
them back until  
they are converted into 
the registered buyers  

 
Retargeted  

audience 



 
 
 

Examples of the Ads / highest CTR  

Example of the Ad  Ads Views Clicks CTR 
%% 

of sector 
clicks 

  Ad Set #1: 
  Retargeted  13 427 43 0,32% 64,2% 

jřǔřʺǜ˃ƭơř˃ƭű˃ǨŹř˃ĮŒǜ˃
that has earned  
the attention of 

 
Retargeted  

audience 



 
 
 

Examples of the Ads / other ads   

Here are the examples  
of other online ads 
ȉřʺȈř˃ǰǜřŒ 

 
ǨŹĮǨ˃ŒžŒơʺǨ˃ŲřǨ˃ǨŹř˃ŹžŲŹřǜǨ˃

CTR score, but still  
brought some traffic  

Ǩƭ˃ȏƭǰǔ˃řȈřơǨʺǜ˃ȉřŊǜžǨř 



 
 
 
 
 

 
Demography  

 
 

Geography  
 
 

Long term Interests 

YOUR CLICKED AUDIENCE PORTRAIT  



 
 
 

CLICKED AUDIENCE: DEMOGRAPHY 

Here are some 
demographic features, 
such as age  
and gender,  
of your clicked 
audience 
 
 

* considering 
only those who visited  

a dedicated Landing Page  
ƭű˃ȏƭǰǔ˃řȈřơǨʺǜ˃ȉřŊǜžǨř˃ 

with our embedded counter  

 

Female 
45,7%  

Male 
54,3% 



 
 
 

CLICKED AUDIENCE: WHERE FROM? 

jřǔřʺǜ˃Į˃ŒřǨĮžƖřŒ˃
breakdown of where 
your clicked audience 
comes from  
 
 
 
 

* considering 
only those who visited  

a dedicated Landing Page  
ƭű˃ȏƭǰǔ˃řȈřơǨʺǜ˃ȉřŊǜžǨř˃ 

with our embedded counter  

 



 
 
 

CLICKED AUDIENCE: INTERESTS 

jřǔřʺǜ˃Į˃ǨƭǑ˃ƭű˃ǨŹř 
long-term interests  
of your clicked 
audience, with  
their respective  
affinity index 
 
 

* considering 
only those who visited  

a dedicated Landing Page  
ƭű˃ȏƭǰǔ˃řȈřơǨʺǜ˃ȉřŊǜžǨř˃ 

with our embedded counter  

 



 
 

We encourage 
you to study this 
report  carefully, 

to get the insights 
on your attracted 

audience and 
maybe some new 

ideas for your 
further campaigns!  

 
 

CONSIDER THE INSIGHTS  


